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RONAN BOUROULLEC:

ITuzatnbm e Bbnpoc Ha alrxuMusd

WnmepBlo na T'epeana AaboBa, chumku: Morgane Le Gall, Paul Tahon u Ronan Bouroullec

Ronan u Erwan Bouroullec ca pogenu B Kyumnep, Dpanuus, cbomBemuo npes 1971 u 1976 e. Ponan 3aBvpwBa Ecole Nationale des
Arts Decoratifs, a 6pam my - Ecole des Beaux-Arts. [IBamama pabomsm 3aegno om 1999 2. TBopuecmBomo uM e nocmosinen guaaoz,
nogxpanBan om mexnume unguBugyasnoemu, o Bogew kbum egua oowa uea. Ipes 1997 2. maagume gusaiinepu npegecmaBam na uzao-
skenuemo B ITapusk npoekma cu 3a pazaaobsiema kyxus u moBa cmaBa noBog 3a cpewama um ¢ Giulio Cappellini. [Toaokeno e nava-
AOMO Ha noazomBopro chbmpygauuecmBo, gaso pesyamam B peasuzayusama na paznoobpasnu npoekmu. TTpes 2000 2. Issey Miyake eu
anza’kupa 3a npockma nHa mMazasun B Ilapuk, kbgemo ga usaoku noBama cu koaekuusa A-Poc. Cowama 2oguna Ronan u Erwan cpe-
wam Rolf Fehlbaum, npesugenm na Vitra. (Dpanuysume sanouBam paGoma no oduc cucmemama Joyn, nyciama B npousBogemBo gBe
20guHu no-kbero.

Jnec Ronan u Erwag pabomsm 3a ¢upmu kamo Vitra, Cappellini, Issey Mivake, Magis, Ligne Roset, Habitat, Kreo Gallery. Hocumeau
ca na MuokecmBo npecmukuu Mezkgynapoguu npusoBe. Ipes 1999 2. neveasm naepagama sa noB gusalinep na Mekgynapogrom
Mebeano usaokenue B Hio Mopk. Tpu 2ogunu no-kbeno ca o6aBenu 3a mBopuu na zogunama om Salon du Meuble B ITapusk. Texuu
npogykmu ca yacm om nocmosmnume ekenosuuuu na Myseume 3a Mogepno uskyemBo u gusatin 8 Hlo Ilnpk I—Ilpufl\ Aongon.
Aucabon, Pomepgam. [Ipe3 asmomo na 2005 2. yuacmBam B koaekmuBua uzaozk6a B Llenmbpa 3a uskyemBa B Ceya, Kopes




Spring chair sa Cappeliini e uspabomen om
gopbo, noauypemarnoBa nsHa, Bvana u
nepwkgaema cmomana.

CBETOBHW OVU3ANHEPK WORLD DESIGNERS

“Hombm” Beue Bu npegecmaBu maecpagenus B Kvoas «
Facett 3a Ligne Roset. Ceza B auuen paszoBop ¢ Ronan Bou
pazuckBame Bunpocu 3a chbwHOCMMA U UeAUmMeE Ha chBpene:

guzaiin. Emo kakBo cnogeau ¢paHuysusnm cneuuasso
HAWEMO CNUCAHUE. ..

He 3nam, goceaa ne com ce 3amucasa. [lonskoea npocmo ce onu-
mbBame ga yaoBum moBa, koemo Beue cowecmByBa B ch3nanuen

me Hu npegemabsm noBu 2aegnu mouku kbm newo Beue no
mo. Basken acnekm om nawama padoma e u pakmom, ye mBopuns
B pasauunu chepu Ha gusaiina. C gpyeu gymu, onumBame ce gz
Hamepum egun aaobasen omzoBop Ha MHozo Benpocu.

lus 3a Bac e..

P'lOOmd c/kcheBue

B makuBa cAyuau cnopum MHO20 u Beeku 3awpumaBa 2opewo cBos-
ma eaegna mol{ka ITonsikoza cmuzame u qo Hoii! (cmee ce)

1 Bogu B pabomama no nobB

prBama cmonka e ga ce onumame ga BuukHeM B npegucmopus-
ma Ha npoekma, B mpaguuuume u ueaume Ha komnanusima. 3a
koamo we pabomum. Bee egro 3anouBaw noBa aloboBua adepa -
mp:0Ba ga pasbepew koli cmou npeg med, kakBu ca *keaanusma
My, kakBo mozkew ga nanpaBuw 3a neeo u kakBo ne mokew. Caeg
moBa ckuuupame, ckunupame u nak ckuuupame. au npocmo
cegum u pasmuwagBame Bupxy pasauunu ugeu, gokamo omkpuess
masu, koamo we npeBupHem B geticmBumeanoem. Vemunama e.
4e peasusupaHemo Ha HOB npoekm Hu omHema MHO20 Bpewme...

Cmoawm Quidoor 3a Ligne Roset ce
npegaaza B mpu yBsima - uepern, 5.1 u
cub. Moske ga ce nopvua u ¢ obaeeanka 3a
eaabama.

Aannama Parasol Lumineux om

dubpocmvk 1o 1 ynaungpuuHa ocroBa om
nemaa 3a Kreo Gallery, Hapusk.

1
L%}



Odguc cepusima
Worknest 3a Vitra.

Metal Side Table 3a Vitra,
npegemabena Ha NOCAEGHOMO
usaokerue

Salone Internazionale

del Mobile 8 Mitaaro.

Ipes 2005 2. B Muaano
qusatinepume npegemabia
u ampak mubBnus Late sofa 1
sa Vitra.
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ENGLISH SUMMARY
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and the markets (as-suq), the Sheikh's Palace and the Dubai Museum enchant
even the most exquisitely-tasted. And no matter if you are a tourist or a busi-
nessman, your place can be just one - the Shangri La Hotel, Dubai which has
recently won the prestigious 'Interior Design Excellence’ Award in DEPA Middle
East Hotel Awards.

The hotel opened on July, 8, 2003. With its impressive height of 200 m it quickly
turned into a real architectural sight. It is situated on the Sheikh Zayed Road only
fifteen minutes away from the international airport and five minutes away from
the World Trade Genter. In the immediate vicinity of it are the golf club and exot-
ic beaches.

A trade mark of the world-famous Shangri La Hotels & Resorts chain is the high
class, the luxury and the attention to each detail of the interior. And this is not an
exception. At the very moment you enter the huge lobby you are taken by the
bizarre feeling that you are lost... in heaven! Big windows, gorgeous pelmets
and draperies, stylish decorations, comfortable luxurious furniture that invites
you to sit and relax... And the only thing that is left to do is to escape the routine
problems and worries with a refreshing cocktail... Here is what the winner of the
Grammy Award for 2004 Alicia Keas said about it: "When | first entered the apart-
ment in which | was about to stay, a fascinating view cpened in front of me... A
marble floor, doors made of dark wood covered in elegant brown leather, silver
details... And enormous space! This was the most grandiose place I'd ever
seen!”

The hotel disposes with 310 luxurious suites, 126 specially furnished apartments,
five restaurants each offering a different kind of cuisine, a fully-equipped busi-
ness center, hairdressers’, shops, an inside and an outside pool that opens a
view to the sea, a modern Spa center. The so-called Horizon Club situated at the
last floors is for the most pretentious guests. There are 69 exceptionally luxuri-
ous suites and apartments among which is the Presidential apartment Al
Shams. The guests have the opportunity to enjoy the privacy and the higher
service standard as well as special privileges and extras.

A furnishing leitmotif shown throughout the discreet matching of colors and tex-
tures is the desert landscape theme. "Our aim was to recreate the wavy con-
tours, the supple movement and the rich colors of the dunes”, explains the man-
ager Mr Bernhard Heckler. Authentic interior accents are the paintings and the
sculptures of young talented Middle East artists. The works highly influenced by
the local traditions are made of bronze, wood, stone and metal, and match in an
interesting way with the modern interior decisions.

Photos:

p. 104: The lobby has two main entrances situated opposite each other.
Between them are the six elevators which move with 7m/s. 'An island’ of com-
fortable sofas and ottomans in deep, earth hues gives the feeling of an immedi-
ate communication with nature. The atrium of the hotel is 19 m high. It covers
the first three floors connected with a fine spiral staircase - a traditional element
for the Shangri La Hotels & Resorts chain. Gilded marble makes another refer-
ence to the desert theme continued by the gentle meanders of the inside bal-
conies.

p. 105: The big atrium windows allow the sunbeams to fill in the space, and the
light reflections on the limestone walls remind the constant movement of desert
sands. Arabic scent candles make the atmosphere more exotic and intimate.
Here a rich breakfast is served in the morning. With the compliments of the hotel
free juices, tea and coffee are served during the day, and cocktails and cheese
and caviar hors d’'oeuvres in the evenings.

p. 106: The Makkareck restaurant situated on the second floor takes you to the
magnetic and mystical Morocco. Here both typical regional meals and interna-
tional cuisine are served. Arch-shaped bays in the walls, antique lanterns, can-
dlesticks and interesting Mauritanian art works make the atmosphere unique. An
important element is the traditional ceramics wall-panel.

p. 107: The Hoi An restaurant offers authentic Vietnamese and French cuisine.
The fan-like ceiling, the oak flooring, the orange walls, the turquoise sun-shades
and the discreet light seem to take the visitor right to colonial Vietnam and prove
that the combination between modern and traditional is even more than modern
- it is also incredibly attractive.

p. 107: The Shang Palace restaurant is situated on the first fioor. Itis a perfect
place both for intimate dinners and big parties. You will find here a delicious
Chinese food. The ethno patterns on the dishes also remind this.

p. 108: Amwaj situated on the second fioor is a minimalistic restaurant for local
meals and sea food. In Arabic the name of the restaurant means ‘'waves'. Right
next to the entrance is the oyster-bar isolated by a metal bar with algae motives.
The walls are covered with limestone, and the flooring is made of oatoba wood.
You can watch the preparation of your favorite meals through round aquariums
built in the wall between the kitchen and the restaurant.

p. 109: The hotel business center is situated on the third floor. It is 24 hours avail-
able and offers all services one might need for his business. It consists of a con-
ference hall, a few meeting rooms named after Middle East flowers - Nasreen,
Yasmin, Arjawan. The champagne-colored walls combined with light cream-col-
ored and green carpets with ocean-blue, black and brown details make the
atmosphere exquisite.

p. 110: Horizon Club is meant for the businessmen who demand maximal luxu-
ry and most exquisite service. There are special privileges for the guests of the
club. The suites are exceptionally comfortable and dispose with persanal voice
mail, wireless internet, magazines, books, games. Every moming a rich break-
fast is served in the dining-hall of the club and a tray with fresh fruits and the
international press. With the compliments of the hotel free juices, tea and coffee
are served during the day and cocktails and cheese and caviar hors d'oeuvres
in the evenings. The guests’ wardrobe is also taken care of. The personnel look
after the perfect look of the guests’ shoes and suits daily.

p. 113: The suites and the apartments spread on a 45 10 66 m2 surface. The
dune theme here is introduced by wavy wooden walls that give a movement
look. The warm eaith hues of the beige and the gray have been chosen in order
to wérm up the elegant and calm atmosphere. Local fig plywood is used as an
interior accent. Special attention is paid to the light. The impressively big win-
dows look at the south-west. This way the brighter light would only enter in the
morning and in the late afternoon. The genuine works of art in each room make

it more intimate and exotic. The latest technologies also take care for the guests’
comfort. With the push of a button you can do everything - rise and draw the cur-
tains, control the air conditioning, regulate the light. The bathrooms of all suites
and apartments are gorgeous with deep and comfortable tubs and shower cab-
ins. The needs of the businessmen are also taken in consideration - each room
has a compact desk, a safe and interactive satellite TV. Electronic devices have
replaced the standard signs ‘Do not disturb’ and 'Please clean the room up’. The
room service works 24 hours and delivers every meal from the menu-lists of the
hotel restaurants.

p. 114: The Spa Center is at the hotel's fourth level. Inspired by the traditional
Asian medicine practices it aims the awakening of all senses, the rebirth of the
body and the spirit. Each guest who visits it is welcomed by the relaxing sound
of the water which passes on both sides of the path leading to the Spa Center.
Additional intimacy is due to the dim lights, the soft music, the discreet exotic
scent candles and the rose petals spread as a decoration all over the place. The
colors are soft and calm - beige, green, and blue. The hotel offers the opportu-
nity to use a fully equipped fitness center, a sauna, a steam bath, nine cham-
bers for different beauty procedures, Jacuzzi, squash and tennis courts, sporis’
shops, a pool, refreshment bars.

p. 117: The gorgeous Presidential apartment Al Shams (in Arabic - 'the Sun’) is
situated on the last two floors of the Shangri La Hotel, Dubai. It spreads on more
than 435 m2. Big French windows open a splendid view to the bay. The apart-
ment includes a spacious living-room, two bedrooms with separate sitting cor-
ners and bathrooms as well as a big terrace perfect for romantic dinners or just
for enjoying the view to the city. A very precisely crafted spiral staircase intro-
duces the 'waves’ theme dominating the whole hotel.

p. 119: All premises are made in a way that gives the impression of maximal
space openness. The combination of walnut wood, leather, natural textures and
Italian marble gives an exotic touch to the interior. The leading colors are dark
brown, red and blue. Al Shams has all possible comforts: plasma TV home
video system, a music player, a fax, a laptop, two bathrooms with Jacuzzi and
TV screens. As in the rest of the hotel here the light is an important detail, too. It
contributes to the elegant and relaxing atmosphere.

p. 120: The light beige marble behind the bed in the main bedroom contrasts in
a specific and interesting way to the dark walnut wall. The podium enriches addi-
tionally the interior and invites to relax in the embrace of the longed rest.

p. 122 RONAN BOUROULLEC:Design Is a Question of Alchemies

interview: Gergana Labova,

photos: Morgane Le Gall, Paul Tahon, Ronan Bouroullec

Ronan and Erwan Bouroullec were born in the town of Quimper, France, in 1971
and 1976. Ronan graduated Ecole Nationale Des Arts Decoratifs and his broth-
er - Ecole des Beaux-Arts. They start working together in 1988. Their collabora-
tion is a constant dialogue, nourished by their single identities and strived
towards a common goal. In 1997 the young designers presented at the Salon du
Meuble de Paris their project for a "Disintegrated Kitchen" and that is the reason
they met Giulio Cappellini. They start a beneficial cooperation, which results in
the realization of various projects. In 2000 Issey Miyake commissioned them to
design a shop in Paris for his new collection A-Poc. In the very same year Ronan
and Erwan meet Rolf Fehlbaum, Vitra's chairman. The two French start their
working on the Joyn Office System, which was edited two years later.

Today Ronan and Erwin work for numerous manufacturers such as Vitra,
Capellini, Issey Miyake, Magis, Ligne Roset, Habitat, Kreo Gallery. They have
won a number of prestigious international awards. In 1999 they got the new
designer award of the International Furniture Fair in New York. Three years later
they won the Creator of the Year Award at the Salon du Meuble de Paris. Ronan
and Erwan Bouroullec’s products are a part of the permanent exhibitions in the
modern art and design museums in New York, Paris, London, Lisbon,
Rotterdam. In the summer of 2005 they took part in a collective exhibition in the
Arts Center in Seoul, Korea.

The Home Magazine has already presented the Facett sofa for Ligne Roset,
which has been awarded in Cologne. Now in a conversation with Ronan
Bouroullec we discuss questions about the essence and the goals of the con-
temporary design. Here is what the French designer shared specially for our
magazine.

You and Erwan are often called "the rising stars of the European design’. What
is the reason your products are in such a great demand?

| don't know. | have never really thought about it. Sometimes we just try fo catch
what already exists in people’s minds, to feel what they need, what they expect
and try to turn it into reality. in other cases our products present new points of
view at something already familiar. An important accent in our work is the fact
that we work in different spheres or design. In other words, we are trying to find
a global answer of many questions.

Design for you is...

Work, everyday life...

How would you describe your style?

Poetic, most of all.

What happens if your ideas for certain product do not match your brother's
ones?

In such cases we argue a lot and each defends his point of view. We might
sometimes even fight! (He laughs)

What guides you when you work on a new project?

The first thing is to try to get the essence of the project, the traditions and the
goals of the company we are working for. Itis like starting a love affair - you need
to get known the person in front of you, what his or her wishes are, what you can
do for him or her and what you cannot. Then we sketch, and we sketch. Or we
just sit and think over different ideas, until we finally find out the one that we are
going to turn into reality. The truth is that the realization of a new project takes
us a long time.

Which is the product, created by you and Erwan, you appreciate most?

| don't have such a product, and | don't have preferences about the things | work
on. Each theme is interesting and unique. We ourselves learn a lot from our own
products.



And what do you pay more attention to - vision or function?

| make no gradation between them. Combining them is a question of alchemies.
In each project the designer should take into consideration different points of
view - the technology, the esthetics, the future client... A product that is focused
on only one of these is doomed to die.

Which are the names in the sphere of architecture and design that have influ-
enced you most?

| think it is not exactly influence. When you work in a certain sphere, you should
know the people that have worked in, their way of expression, the way they have
used it. But if you ask me about the names | really respect and whose work |
really consider of great importance for the development of the contemporary
design, these undoubtedly would be Charles and Ray Eames, Jasper Morrison,
Konstantin Grceic.

What is your idea of the contemporary design?

I really like the jungle where everything is out of control. In this sense, | am not
keen on the contemporary boring design. | am looking for diversity, provocation,
no matter if we talk about furniture, mobile phones, or ancient ceramics figures,
which have come from who-knows-where. The design should be in a way a rep-
resentation of the very life.

Tell us a few words about your conception for the "microarchitecture’.

While working me and Erwan got to the point that we should create products
which would allow people themselves to structure the space they live or work in.
That is how we started developing a conception, which united the furniture
design and the architecture. Our goal was to create elements big enough that
could be combined with each other and separate space into smaller parts.
Actually, | think that using the architecture as a base for the design was a good
idea.

p. 126 THE LUXURIOUS HYSTERIA SWAROVSKI

text and selection: Blagosiava Lumbeva

Few are those, perhaps, who have not heard the name Swarovski and do not
associate it with luxury, prestige, glamour, and fashion. Since their creation the
crystals are veiled in fabulous mystery that rouses the interest for them to the
utmost limit. After the prolonged efforts of the Swarovski family to boost their
marvelous invention into the market, the mania for crystals has reached unimag-
inable heights. In order to satisfy people’s need of luxury, the motley stones are
being placed on all kinds of objects. Let's see the beginning of this hysteria and
what part of the interior it has conquered by now.

The Beginning

From immemorial times the glass-making has been the leading craft in Northern
Bohemia (today’s Czech Republic). That was the occupation of Daniel
Swarovski's father when the boy was born in 1862. Although he showed interest
in the craft, Daniel was encouraged to take up music and to become a violinist.
However he did not justify the expectations and became an engineer who was
still in love with the glass-making. In 1891 he invented the first electrical machine
for crystal polishing and set up a new era in their processing. Four years later
he established a small factory in North Tyrol, Austria. There he improved the
technology and the nondescript dark pebbles changed beyond recognition -
their sides were flawlessly polished and their translucent shining was dazzling.
In 1900 the company was named Swarovski.

The Secret of the Crystal

For years Daniel and his sons have been searching for the best combination of
initial mixtures. The secret recipe included soda, quartz sand, potassium and
minium but only the correct proportion ensured the supernatural translucence.
Soon those crystals became famous with the name Swarovski.

Great number of jewelers has been trying to obtain the recipe but the security
limits were and still are draconic. The workers in the workshops do not have the
right to approach the rooms of the masters and vice versa. The person respon-
sible for the melting of the quariz sand cannot go where the crystals are being
cut. Outsiders are not allowed on factory grounds at all. For years the firm has
been working on orders only. On the packing there were no cargo sign or name
of the manufacturer. After the completion of a shipment, the documents about it
were destroyed. That was also the fate of the specific equipment. In spite of the
large expenditures in the middle of 1970 the trade mark Swarovski boosted pow-
erfully into the market. The secret of cultivating artificial crystals becomes the
main capital of the company. Its specialists create an unprecedentedly polished
crystal that disperses the light in all the colours of the rainbow.

On the World Stage

Daniel Swarovski decides to take over the world. He sends trial shipments to
Viena, Paris, Sankt Peterburg and New York. The success is astounding. Orders
are showering from all over the world. The crystals adorn wedding and evening
dresses, theatrical costumes, hair, accessories, shoes. Queen Victoria's model-
ers are among the first customers who buy sacks of crystals in order to deco-
rate the royal garments.

Crystal Miniatures

In 1976 the Silver Crystal Collection is introduced. The story is rather interesting:
a factory worker glued several pieces of crystal together and accidentally
noticed that the figurine he created resembled a mouse. Thus the idea of mak-
ing miniature statuettes of crystal was born. In the same year on The Olympic
Games held in Innsbruck, the official presentation of the mouse takes place and
the triumphant procession of the little beasts across the world starts: piglets, tur-
tles, deers, rhinos, swans etc. Presently the price of the figurines varies between
30 and 6000 dollars per piece.

Swarovski Crystal Society

The lovers of exquisite miniatures establish Swarovski Collectors’ Society.
Nowadays more than half a million people from dozens of countries are mem-
bers in the Society and each year company designers create an exclusive fig-
urine - a distinguishing mark for those who belong to this elite circle.

The Resuit

For 2004 the company has made profit from sales estimated at 1 830 000 000
euro and approximately 16 000 people work for it.

Precious Upholstered Furniture

In 2001 the Iltalian company edra presented the Flap sofa. 750 000 Swarovski
crystals are encrusted in its upholstery. In 2005 the beneficial cooperation
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between the two companies led to the creation of a whole Collection of crystal-
lized upholstered furniture. The manufacturing process is worth mentioning: the
measured and cut cloth is sent to Swarovski where the crystals are glued on it
by the use of a special technology. The manufacturers guarantee that the pre-
cious gems will remain on their spots.

On the Bulgarian market the Diamond Collection is offered by GAMMA DESIGN
Sofia, 8 Hristo Belchev Str., tel: + 359 2 987 91 55

Plovdiv, 36 Avksentii Veleshki Str., tel: + 359 32 63 28 80

The designers Mario Cananzi and Roberto Semprini have created the Tatlin sofa
inspired by the look of the Russian designer Vladimir Tatlin’s famous tower.
The Masanori Umeda’s Getsuen armchair is the result of the precise combina-
tion of technology and craftsmanship. Behind the attractive look is hidden a
complex steel base, covered with flexible, breathing polyurethane. One of its
legs has wheels installed.

The Sushi chair is made by Fernando and Humberto Campagna. The original
model is made of materials varying as far as kind, thickness and color are con-
cemed and attached by a big polyurethane tube.

Flap sofa by Francesco Binfare. Some of the parts are mobile with six stages of
incidence. The Flap sofa is part of edra’s Diamond collection.

Crystal Light

At the end of the last year Swarovski introduced the new designers’ chandeliers
of the Crystal Palace Collection. They were exhibited in the completely renewed
theatre Paris in Miami, known also as Art Deco Centre. The main goal of the
Crystal Palace project is through the chandeliers to demonstrate not only the
beauty of the crystals but also their technical characteristics.

We introduce you some of the most attractive illuminants that have found their
place in the Crystal Palace Collection throughout the years., The chandeliers of
the Crystal Palace Collection are already being sold on www.crystalpalacepro-
ject.com. The prices vary between 13 000 and 500 000 dollars.

The Gio Ponti in the Sky with Diamonds illumination installation is made by Ingo
Maurer for Swarovski. The Super Leggera chairs (by Gio Ponti) are covered with
crystals and LEDs. The composition was presented in Milan in 2004.

The futuristic Stardust chandelier by Yoshioka is a combination of the modern
technology and the crystal options. Stardust does not enly emit light, but also
projects images like a TV.

Topograph chandelier made by Karim Rashid. Its look is inspired by the beauty
of the Tyrol Mountains and features the region south of Wattens.

Lenny Kravitz created the Casino Royale chandelier as a designer's debut. The
illuminant has a weight of 220 kg and is made of strings of black and transpar-
ent crystals passing through enormous boxes made of chrome and brass.

The stunning Lucky Spot chandelier has the form of a 3D horse standing up on
his back feet. It is made by Paul McCartney’ daughter Stella McCartney. The fig-
ure is made of 7000 Swarovski crystals and is about 4 m tall. The unique instal-
lation was first exhibited as a part of the Fashion exposition at Belsay in 2004.
The Dazzling Daydream Bathroom

The German manufacturer of bathroom components Kludi and Swarovski creat-
ed the crystal bathroom Dazzling Daydream. The official introduction took place
at the end of November 2005 in Budapest. The project shows the connection
between light, water and crystal in terms of technology, design and architecture.
The interior design is based on the physical characteristics of the crystal itself.
This concept is observed in the slightest details.

Dazzling Daydream has fwo varieties. Delight is a half-translucent and light bath-
room made of crystal, limestone, glass, wood, and chrome. Passion is the more
ornate model with granite, limestone, ceramics, crystal, wood, and chrome. The
manufacturers offer three types of disposition of different details depending on
the room. The bathrooms are sold only as a complete composition, i.e. you can't
buy the shower only. The price starts from 50 000 euro and includes a sink, a
shower, a toilet, floor and wall tiling, chandelier and a general lighting system.
Intimate Touch: Pierre Cardin, Omega and Swarovski

The crystals are the main accent in the luxury collections of bed linen, tablecloth
and towels by Pierre Cardin and Omega. Swarovski's appliques form series with
the same pattern in different products.

The collections are offered on the Bulgarian market by Home Studio:

Sofia, 114 James Boucher Blvd., tel: + 359 2 962 30 34

GCeramic Tiles with Crystals

The new product line Star System by the Italian Alfa Ceramiche factory includes
three collections of ceramic tiles with Swarovski crystals encrusted on them. The
Glitter collection shows wall tiling with varied surfaces, textures, decoration and
multitude of sizes. The tiles are offered in 6 colours (frosted and glossy).

In Bulgaria the tiles can be bought from ELE CERAMICA.

Sofia, 60G Bulgaria Blvd., tel: + 359 2 958 87 77

Varna, 279V VI. Varnenchik Blvd. tel: + 359 52 500 555

Bourgas, 19-21 Gladstone Str., tel: + 359 56 48 28 49

Imperial Carpets

The Imperial Line Carpet Collection by Guy Laroche impresses with its flamboy-
ant appearance. The incredible design and the high-quality materials are com-
bined with the glitter of Swarovski crystals on them. The carpets are made of
hand-woven wool and are offered in two sizes 160x230 cm and 190x290cm. The
color choice varies between brown, ecru, and red.

You could find the Guy Laroche carpets at Christior:

Sofia, 44 Macedonia blivd, tel/fax: + 359 2 954 95 65

Sofia, 114 James Boucher Blvd., tel: + 359 2 963 14 33

Selva Solitaire Exclusive Collection

The pieces of furniture from the newest Solitaire Collection by the Italian Selva
factory might rightfully be named "jewels for the home" since crystals Swarovski
are encrusted on them. That explains the name of the collection - in French "soli-
taire" means a big mounted diamond. The author of the collection is the famous
Belgian designer Axel Enthoven. Not only design but functionality is planned in
the smallest details. It might be said that some of these creations possess inter-
sexual life, i.e. they are conformable with the gender of their owner. In the com-
mode designed for men there are special compartments for neck-ties, waiches
and belts. Lady's version has compartments for jewelry, handbags and other
personal belongings.

These exclusive pieces of fumniture you can buy from RILUS.
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